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INTERIOR DECORATOR SEES WORK AS ART

K Interior Design Offers Affordable Decorating for the Contemporary Home

Las Cruces, NM (May 2, 2011)—Kathy Faubion of K Interior Design can walk into a room and see
a masterpiece, even if all the pieces to the masterpiece are not in place.

“Interior decorating takes a certain eye, and you either have that eye or you don’t,” Faubion said. “I
can walk into a room and visualize a design process.”

That visualization usually starts with window treatments and art, two things Faubion said are
extremely important when decorating a room, but are often forgotten or done wrong.

“Focusing on window treatments is important because it sets the stage for the entire room. Art is
going to bring that stage together,” Faubion said. “Having proper window treatments and art really
makes a room fantastic.”

Faubion started her business three years ago and focuses on home staging, interior decorating and
redesign. As a member of the Real Estate Staging Association and HSR Certified as a Professional
Home Stager and Redesigner, Faubion has worked with notable builders such as Kyle Schueller of
Schueller Homes, and her staging work has been highlighted in Ventanas magazine.

Faubion, married to husband Robert for 26 years, has always had a creative streak, majoring in
fashion merchandising at University of Arizona in Tucson, where her two sons, Spencer and Roger,
now attend, and she is a jewelry designer. That creative spark helps her, especially when she is
helping her clients prepare their homes for the market.

“Home staging is extremely important because it helps market the property, setting you apart from
others, and it raises the value of the home,” she said.

While staging, redesigning and decorating does raise the value of a home, it doesn’t have to be
expensive.

“Basically people have everything they need, they just need to pull it together,” said Faubion, who
can come in at any stage of the process, from simply providing a list of items a client will need or
using her trade discount at showrooms and selecting items herself. “It is not as expensive as people
think. I have champagne taste but I'm cheap. I can fake it with a good look.”
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